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What is
the most

way technology 
has affected your 

HELPFUL

HARMFUL

LEARNING

RELATIONSHIPS

TIME

 

Create your question. Discuss with a partner.
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.Objectives.

Understand the mental health implications of 
technology use

Recognize the power of district-community 
partnerships

Introduce a customizable plan for action



Little Exposure Reliance

 

Dependence

 

Addiction
 

.Tech Dependence Continuum.



.Turn & Talk.Where on the 
continuum would you 

place your 
community.

.Partner Discuss.

Little 
Exposure Reliance

 Dependence 

Addiction

 



85% children 10-12 in US own a 
smartphone

80% of students have smartphones in 
the Peninsula School District



Being constantly online is often 
necessary for school.

1 in 3 teachers say phones and 
social media are their top 
classroom distractions.

Students check their devices an 
average of 11 times per class period.

.The Problem….

What has your 
school done to 

combat the 
problem?



● Cell phones bans and Punishment
● Tech free zones
● Trees, Yonder, Blockers 

.Combating the problem.



These policies don’t address the larger 
issue [crisis] of mental health impacts 

that come from digital spaces… we 
need to be promoting online wellness.  

 .–Jonathan Haidt.



Depression and anxiety among U.S. 
adolescents nearly doubled between 
2010 and 2019—especially among 
teenage girls.

FOMO: 56% of teens report feeling 
left out, anxious, when they see 
others' posts on social media.

Play deprivation: Sharply 
declined—reducing grit, creativity, 
social-emotional growth.

.The Crisis….

What has your 
school done to 

combat the crisis?



If we really want to keep our children 
safe, we should delay their entry into 

the virtual world and send them out to 
play in the real world instead.

 .–Jonathan Haidt.



http://www.youtube.com/watch?v=tcr0yg7Mvg8


How?



Combating the Crisis

Student Education

Family Education

Community 
Involvement



Awareness Campaign



Gig Harbor Key Peninsula
 

The Thriving Generation Campaign



Backstory of the Campaign
○ How did it start?
○ Who is involved?

.A Thriving Generation:.  A Gig Harbor/Key 
Peninsula Community Campaign

Our mission is to empower the next generation to rediscover 
the joy of active play, creativity, and real-world connections 
by reducing excessive screen time and encouraging 
meaningful face-to-face relationships. (Website)

https://peninsulathrivegeneration.org/


What is actually occurring? 
○ Launch October 10, 2025, World Mental Health Day
○ Weekend of Oct 10-12:

■ Phone free activities around the community
■ Contests and prizes (including social media 

detox challenges)
 
How is funded?

○ Donations through the Greater Tacoma 
Community Foundation

.A Thriving Generation:.  A Gig Harbor/Key 
Peninsula Community Campaign



How has the community supported the campaign? 

○ Our Guiding Team includes students, school district reps, 
YMCA, PenMet and KeyPen Parts, Chamber of Commerce, 
Service Clubs (Kiwanis, Rotary), Red Barn Youth Center, local 
therapists and physicians, GH Suicide Prevention Coalition, 
PTA reps, others

○ Funding
■ Local realtor donated $250 to winner of slogan contest 
■ Local bookstore selling Haidt’s book half off 
■ Local digital design company working for us pro bono
■ Local screen printing company creating SWAG at cost
■ Local churches have been among biggest contributors

to our fundraising

.A Thriving Generation:.  A Gig Harbor/Key 
Peninsula Community Campaign



How will you know if the campaign is successful? 

■ In addition to the bi-annual Healthy Youth 
Survey given in PSD we will be giving a survey to 
our community (through public and private 
schools) to gather baseline data on cell phone 
and social media use across the grades

.A Thriving Generation:.  A Gig Harbor/Key 
Peninsula Community Campaign



.Quick.

.Check.
Do you remember? 
Red Ribbon Week



“People will forget what you say, 
people will forget what you do, but 
people will never forget
the way you made them feel.”

Maya Angelou
American Poet



“Awareness campaigns are associated 
with positive changes in the attitudes, 

beliefs, and intentions of young people 
and positive changes in behaviors”  

Tam, M. T., Wu, J. M., Zhang, C. C., Pawliuk, C., & Robillard, J. M. (2024). A systematic 
review of the impacts of media mental health awareness campaigns on young people.



Culture… goes much deeper than a 
mission statement… culture is how 

group members actually behave, 
repeatedly and habitually. 

.Culture = Behavior.

 .- James C. Hunter. 



.What Makes a Campaign.

Imagery and Emotion

Theme and Branding

Communication and Community

Call to Action



.Theme & Branding.



.Imagery & Emotion.
Compelling Posters



.Imagery & Emotion.
Compelling Posters

Social Media Posts



.Imagery & Emotion.
Compelling Posters

Social Media Posts

Impactful Stories



http://www.youtube.com/watch?v=uIUUwqghKew


.Turn & Talk.

Were you moved? Why?

.Discuss.



.Communication.

Family Newsletter 
Templates



.Communication.

Morning 
Announcements



.Communication.

Even More Resources 
are Available



.Call to Action.

I know how I’m feeling

I know what to say

I know where to go



.Call to Action.



.Turn & Talk..Questions?.



60 Second
Feedback


